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Background
Graduate Recruitment in South Africa has always been competitive and with the global pandemic, this added to the already
challenging landscape.
The pandemic forced us to look beyond the traditional approach, to make an impact on students across the country and spark an
entirely reimagined way of communicating. Alongside the PwC values and our mission statement to build trust in society, we
embarked on a virtual journey, eager to challenge the norms.
Under the banner of creating together- Our new recruitment campaign was anchored on various webinars, direct mails as well as
social media. Our agility, flexibility and creativity was tested and from that stemmed an innovative, engaging and interactive national
campaign. By leveraging technology we were able to create the same impact with students that we would’ve had prior to Covid-19.
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Our Africa look and feel was inspired by African prints. Print fabrics are what
we have in common across the continent.

With the understanding that we’re not only competing with the big four audit firms, our challenge was to create a look and feel for this
campaign that would be proudly African, hence we went for bold geometric prints, supported by images that represent our targeted
audience.
PwC

Unpacking “Creating together”
By choosing PwC as a partner in your career, you will be part of something bigger than
yourself, you will be part of a global community that innovates, values differences, Makes
a positive contribution to society and works together to change the world!
When we say, “Creating together” we are saying to the market- “You are joining
this firm to create”
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Webinars and virtual events
Our very first webinar was well received and had an
attendance of close to 380 students across South Africa.
This webinar was hosted by our grad recruiters as well as
partners and senior managers from the business. It not only
tackled content relevant to the virtual future of careers in the
profession but also spoke to innovative client solutions.
The webinar explored;
● The future of the Audit profession
● Tech graduate opportunities at PwC
● Digitisation
We are constantly re-imagining the possible and this is evident
in our drive to be digitally fit.
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Youth month campaign
One of the key pillars of creating together is valuing
differences.
We understand that to create innovative and ethical solutions
that benefit all of society we need diversity in all aspects.
Our Youth Month campaign highlighted generational diversity
within PwC. The campaign featured our CEOs- Dion Shango
and Shirley Machaba as well as PwC alumnus Theo Baloyi,
CEO and founder of the Bathu Brand.
With this campaign, we were able to;
●
●
●
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Connect and engage with young people online, and
support them as they navigate the new normal.
reposition PwC as an employer that is connected with
the realities of South Africans, especially GenZ.
Highlight Diversity and Inclusion by focusing on
generational diversity.
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Direct mails

Direct mailers form part of our sustainable
and affordable campaign which is always
important when looking at an integrated
campaign.
Taking into account the shift to virtual
advertising this was a priority part of our
campaign strategy; keeping PwC
front-of-mind but not too much as to annoy
the students.
Communication was student-orientated and
inclusive of all our targeted universities and
faculties.
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Promoting the brand and our roles |Social media
As part of a targeted and cohesive
campaign, advertising of graduate
positions included a multi-tiered approach,
that is Social Media, direct mailers and
various webinar events that were targeted
at various universities, societies and
strategic partners.
Social media was used a tool to promote a
variety of webinars and events. Promotion
posts were posted across PwC
platforms,i.e. Twitter, Facebook, LinkedIn
and Instagram.

Promoting the brand and our roles | Social media
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Coffee sessions with PwC partners
Background
The onset of Covid19 has undoubtedly brought strain on students across
the country. As a firm, a few of the PwC signed students have expressed
that they are currently not able to cope with the demands of their studies
as well as the current pandemic.
A few are also dealing with self-confidence issues because they have
failed their exams multiple times. On the back of this PwC leaders will be
hosting students for coffee in groups on 10 in an effort to inspire and
encourage.
Our coffee sessions allowed our students the opportunity to have an
honest conversation with our PwC Leaders, a glimpse of their world and a
true flavour of the PwC culture.
Whilst not a “recruitment” event our students were excited and motivated
and this had them talking; spreading the word to unsigned students and
creating a different kind of buzz = new applications!
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Brochures

Scholar brochures aimed at… Grade 11 and grade
12 learners across the country. This aims to
provide insight and exposure into the Audit
profession as well the opportunities you may
have as a scholar to engage with the firm
PwC

University brochures
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Thank you
pwc.com

“The information contained in this publication by PwC is provided for discussion purposes only and is intended to provide the reader or his/her entity with general information of interest. The information
is supplied on an “as is” basis and has not been compiled to meet the reader’s or his/her entity’s individual requirements. It is the reader’s responsibility to satisfy him or her that the content meets the
individual or his/ her entity’s requirements. The information should not be regarded as professional or legal advice or the official opinion of PwC. No action should be taken on the strength of the
information without obtaining professional advice. Although PwC take all reasonable steps to ensure the quality and accuracy of the information, accuracy is not guaranteed. PwC, shall not be liable for
any damage, loss or liability of any nature incurred directly or indirectly by whomever and resulting from any cause in connection with the information contained herein.”
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